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Fusion between Ceramic Art and Modern Product Design
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ABSTRACT: The relationship between ceramic art and modern design is analyzed, and the fusion of the beneficial ele-
ments of ceramic art and modern product design is explored. From the physical characteristics of ceramic materials, the
psychological characteristics of the physical characteristics of ceramic materials and decorative patterns of ceramic deco-

ration, it discusses how to apply ceramic art in modern product design. Ceramic art has a good reference for modern

product design, which helps to improve the product design methods, expand product design ideas.
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